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Ha7 ¢ Electronic Commerce

This is an introductory course on e-commerce.
#EHIE |electronic commerce.

s . - . . .
EAAJZY  |has changed the ways businesses are conducted and its limitations.

the impact of e-commerce on the economy is also included in this course.

It focuses on the 'commerce' aspect of|
Through this course, students will understand how e-commerce
The macro view of
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Part 1: Introduction (Eig)

P-+t2: E-Commerce Structure and Economies (55 F B S BRI

Py «3: Types of E-Commerce (BT RE&EAHA)

Part 4: EC Support Services (BT 7522 IRT)

Part 5: E-Commerce Marketing (BT B 178
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