MaA®06 £H% 2 £ FNFLLER B
e g B

MAEGR (2 0[1(02(2(30]0] gy ERHE: ERX 26
HBEAA Tg = Fit
HE ol |emma: 2 & AB
RELH/(F ) Fa% FELEBGD)
518 E A 3 Management Information Systems

AEENIZEMARS LAk 7 - REKitbE
#ZBE 2EMAMHEAEE I E LM NN ENER L
R AR ERER KRR
5.8t nA B ERALERE

ThFx WHxRTEE RHELEE MR

P ale 30 % ARAE: 40 % FesAs 30 %
Ep_ AL D
(FdtEd ~ 4 > pB) ~ AR ~ BT HIRFH - REABRAFEE)
1. Management Information System, James A. O"Brien, Mc Graw Hill
2. Newell, Frederick and Katherine Newell Lemon (2001), Wireless Rules: New
Marketing Strategies for Customer Relationship Management Anytime,

WL R Anywhere, McGraw-Hill.

£EE/ |3 Paavilainen, Jouni (2001), Mobile Business Strategies: Understanding the

Technologies and Opportunities, Wireless Press, London.

. FHEFX

4. Sharma, Chetan (2001), Wireless Internet Enterprise Applications: A Wiley
Tech Brief, John Wiley & Son.

ATRIEE AP - DUBETRIR BB A RS DRI AR 1 (MIS) >
RHSABS DIREAR IR ? (ERP) ~ HEMTE TG HUMESE L TRy (SCM) R
OG0 MG TR EE T (cBusiness) HYEF ©

A

. #FHENENTHEEAR  ERRLICENSE P ELHUGHMEREEETEEA AR
B %~ PRSI, BB L 3R0F » RN A S AR -
2. RENI. A3 EmrArEEEE dlhinid o

RRZAGTEAN: [FF AEZ T BREHE LR

L 4B )

B AR

Bt |

X ¥




