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Course Code Subject Name Teacher Name | Course Type| Course Level
Hours | Hours
Required
Chinese : BEEig24&s (H)|Dr. Miller £ B
355040211
HER 1
English : International Courtesy Prerequisites n/a
Course This class is designed to enhance students' awareness of international customs throughout the world. International business practices are

Description a focal peint.  Students will develop and expand their oral and written vocabulary. Class participation is essential. English listening,

& Purpose reading, oral skills will be important components of this class.  Tests will be given periodically throughout the semester.

Methodology [Lecture, Discussion, Practical Training, Q&A
'___
b,.aluation |Quizzes 70% - Final 20% - Participation 10%

Author ~ Title ~ Publisher ~ Place ~ Year °

Laura M. English & Sarah Lynn, Business Across Cultures, Longman Publishing 1995 ISBN#0-201-82532-5

Texthook &

References

Course Outline -

Week 1: Introduction

Weeks 2-4: Stereotypes Across Cultures
Week 5-7: Making Initial Contacts

Week 8-10 Hospitality

_k 11-13 Perspectives Regarding Time
Week 14-16: Negotiations

Week 17: Course Review

Week 18: Final Exam
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