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1. Research in Business 2. Thinking Like a Researcher
3. The Research Process: An Overview
5. Ethics in Business Research 6. Research Design: An Overview
Secondary Data Searches 8. Qualitative Research
9. Observation Studies 10. Surveys
11. Experiments and Test Markets 12. Measurement
13. Measurement Scales 14. Questionnaires and Instruments
15. Sampling 16. Data Preparation and Description
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