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The purpose of this course is to examine the principles of marketing and demonstrate the ways in which these principles can be
applied to today’ s airline industry, the air transport market and its environment. Lectures cover business and marketing strategies
and product management, pricing, distribution, publicity, PR, and all the associated techniques. Students will benefit from greater
understanding of both marketing and airline industry and from the knowledge obtained of the significant strategic challenges facing
aviaticn at the present time.

B ogimrs: o« Clerfiess - oavean: - RS - OR9ESE - R () -

Jitk

TR | e 05« MIROMIBR 25% - CSRASIRER 25K - (ERERERR 2% -

Jizk

AR | amiit - g, o B - HIBRTS - TR - LIRRAELS - AR M) -

o 3%

2%

s Stephen Shaw, 'Airline Marketing and Management', 5th ed., Ashgate Publishing Company, England, 2004.

FHE A (AT AR R SR HE ) ¢

Week 1 SR AR R s R A B B

Week 2 The Fundamentals

Week 3 The Market for Air Transport Services
Week 4/5  The Market Environment

Week 6/7 Airline Business and Marketing Strategies
Week 8/9 Product Analysis in Airline Marketing
Week 10 Hi-h=&

Week 11 Pricing and Revenue Management

Week 12 Distributing the Product

Week 13/14 Brands Management in Airline Marketing

Week 15/16 Relationship Marketing

Week 17

Airline Selling, Advertising and Promotional Policies

Week 18

AR

A L IERAATAERRRE AR RENEROENE IO RRETEREERG CEA  FRTRATE R » AR L L
I EERS o YR B - 2 ARSRIAO 1 4 23 P BGARE 2 A BRI -

Ticsigner jimmy

HHEEEEAEAN

EReE EER Vv 5 )
‘—. U,‘ I*J'/) O? /@

D

R

84,10, 20

e L ¥

3 3 (17,



