A 95 EE 1 EE  EReg mrnEsssms| T

55{ /1)
4

= \ : i . we |fE
jrom BHE A8 R (3l BHFRAERR W |
i ;e S5 E ;@E —gam | > | °
LA : Marketing Management|  JEIEFRE 4HE
HUBE [ TSR R R S A S A RO S - T 5 PR S o i A e B R R
BANZS B3R - BLIRPRIREY B EUERY o PR ILER R TR AR (A EE R -
i WY - EFE - B - CHEEsk - OlEk - CHM ( )e
#FETI HIhEy 30 % o HIRHIER 40 % - 7PEERGAR 30 % -
M (GEES ~ 24 B - IR - 3fTH - HRES - KZEBIEFER) -
B [(TiREE-- #rEEE & BIEER
SR
B () & A s B RE) ¢
1. BB HE = 1 i
2. Him ! 2 i
3. TTEEERBET 2R 3 ]
4. FFERTFIR TN 2 4 P
5. HEERE RIS TN E ) 5 i
6. YHEEHE LR IEE 2 6 o
7. HEEBETR = 7 il
8. BFHEIMAT - 8 i
9. Hirh=% 5 9 e
10. TR R TEH &% 10 M
M. HIBER - HEmSRE R EN 5 11 I
12. B EESER g 12 i
13. SRS SLHE - 13 ]
14, BIFSTTHESEBRESTTER = 14 b
15. Sr#HETAm #15-16~17 H
16. HK#E =5 18 H

Y

1. SRS R AR SRR EOENE  BHRRAMABREEAF RN BERIERTRR -
Fit B B R R A A A B 2 LRI AN B IR AR

2. AFEN 91423 HERBFRER RGN HEA -
AEERGAERA

= S Y Sl rE

BRI
TS




