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The purpose of this course setup the ability of building an Electronic Commerce platform. The topic including :
e-Business Models, Building an e-Business, Online Monetary Transactions, Internet Hardware, Software and
Communications, Wireless Internet and m-Business, Internet Security, Internet Marketing, Affiliate Programs,
e-Customer Relationship Management, Legal and Ethical Issues: Internet Taxation, Globalization, Social and Political,
Accessibility, Online Industries, Online Banking and Investing, e-Learning, e-Publishing, Online Entertainment,

Online Career Services.
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