30(1/1_)
PRI AER 96 AEREEE 1 B2 ZHEEE B3R - fr - POPHHAEEIR

AR | 1]07(03|6/6|0]0|q P00 FEW il
- | BERRFRAT ZEEE 2R

PR 01 M e FEMRIEI: 3 F AB H
Pt AR (1 30) 258 IR A TREERD)

Human Resource Management

EEANEREH 3

In the Airline Industry

The purpose of this course is to present the importance of human resources
management in the airline industry. How the HRM strategy changes affect
HEHEE  |today’s airline industry, the air transport market and its environment. Lectures

ELINZY  |cover characteristics and trends in airline HRM strategy, the structure of airline
organizations, determinants of airline recruitment, salaries, performance

evaluation, career development and other related areas.
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