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Problem Solving and Decision Making
Introduction to Probability (/N3 )
Introduction to Linear Programming
Maximization and minimization Problem (/N\3%)
Objective function

Linear Programming and Applications (/N3 )
Introduction to forecasting methods
Components of time series

R

Trend projection

Trend and Seasonal Components (/N )
Calculating Seasonal Indexes

Correlation (/[N3%)

Regression Analysis

Simulation (/\3%)

Markov Process

AHP(Analytical Hierarchical Process)
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