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International Business Management

e BEE R B
E-mail @ jlguan@mail knu.edu.tw

& REBR

More and more firms are involved with international business. Limited market size and
natural resources make it imperative for Taiwanese firms to penetrate foreign markets as well as
faced competition from many foreign MNCs in domestic market. This course, International
Business, is designed to enhance the understanding of international business. The specific
objectives are three:(1) to acquaint the theories of international management for enhance student’s
research capabilities, (2)to acquaint the student with the knowledge and skills needed for
international management, and (3) to evaluate the impact of environmental changes on

international business and derive strategies to respond to these change.
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Griffin, R. W. and Pustay, M. W., International Business: A Managerial Perspective, 4™ edition, NY:
Prentice-Hall International, 2004. (BestWise Publishing Company)
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Introduction/ An Overview of international business. (Chl)

Werner, Steve (2002), “Recent Developments in International
Management Research: A Review of 20 Top Journals,” Journal
of Management, 28(3), pp. 277-305.

International Management Theories
Theories of trade and foreign direct investment (Cho6)

Vernon, Raymond (1979), ” The Product Cycle Hypothesis in
a New International Environment,” Oxford Bulletin of
Economics and Statistics , pp.16-26

International Management Theories

Calvet, A. L.(1983), “A Synthesis of Foreign Direct
Investment Theories and Theories of the Multinational Firm,”
Journal of International Business Studies, Vol.14(1), pp.43-59.
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FME Strategies

Foreign market entry strategies. (Ch12)

Hennart, J-F(1988), “A Transaction Cost Theory of Equity
Joint Ventures,” Strategic Management Journal, Vol.9,
pp.361-74.

Culture

The cultural environment. (Ch.4).

International Political, Monetary, and Financial Markets.

The international political and legal environment. (Ch.3).

The international monetary system and the Balance of
Payment. (Ch.7)

Foreign exchange and international financial markets. (Ch.7.8)

Midterm Exam

International Strategy
International strategy management. (Ch.11)

Harzing, A.W.(2000), “An Empirical Analysis and Extension
of the Bartlett and Ghoshal Typology Multinational
Companies,” Journal of International Business Studies,
Vol.31(1), pp.101-120.

Case Discussion

Economical Integration

International Cooperation Among Nations. (Ch.10)
Announce in class.

International Strategic Alliances

International strategic alliances. (Ch.13)

Simonin Bernard L (2004), “An empirical Investigation of the
Process of Knowledge Transfer in International Strategic; g y
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Alliances,” Journal of International Business Studies, Vol
35(5), pp. 407-427.

Session 14 12/12 Organizational Design
ez g% International organization design and control. (Ch.14)
Session 15 12/19 International Human Resources Management

w2 pgs Leadership and Employee in international business. (Ch.15)

Sk Shaffer, Margaret A., David A. Harrison and K. Matthew

> Gilley (1999), “Dimensions, Determinants, and Differences in
the Expatriate Adjustment Process,” Journal of International
Business Studies, 30(3), pp. 557-581.

Session 16 12/26 International Marketing
427  International marketing (Ch.16)
. Sl N

Session 17 172 Case Discussion
{B%£3t#%  Announce in class.

Session 18 Final Exam
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