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Foundations of Electronic Commerce

Applying Basic Economic Principles to Electronic Commerce

Imperfect Competition, Virtual Products, and Network Industries

Business Strategies and Conduct in the Electronic Marketplace
Searching for Information in the Electronic Marketplace
Internet Advertising

Innovation, Intellectual Property Rights, and the Internet
Online Financial Markets

Online Banking

Regulatory Issues of Electronic Commerce

The Public Sector and the Electronic Marketplace

Electronic Commerce and the World Trading System
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Kainan University Department of Information and Electronic Commerce

Syllabus for fall 2007
Course Code . . Level of . Hours
Course Title Instructor Subject Credits
No. Course per Week
B required 3 3
Chinese: T T 5 Fan-Chen [] elective |Year: Master2
%‘% Class: A
Tseng
English: Economics
. Course
of Electronic L.
Prerequisites
Commerce
Teaching |Exploring various EC phenomena with the principles of economics.
“2oals and
vontent
Teaching B lectures [ ] practical training B discussion
Methods [ ] question-and-answer [ ] other (details )
Grading and | | . L
. midterm 40 % final 40 % class participation 20_ %
Evaluation — . -
L other % (details )
Criteria
(author, title, edition, publisher, place of publication, year of publication, pages
covered)
Textbooks :
VanHoose, e-commerce economics, South-Western, 2003

Course Description (including outline and course schedule):

Fi itions of Electronic Commerce

Applying Basic Economic Prineiples to Electronic Commerce
Imperfect Competition, Virtual Products, and Network Industrics
Business Strategies and Conduct in the Electronic Marketplace
Searching for Information in the Electronic Marketplace
Internet Advertising

Innovation, Intellectual Property Rights, and the Internet

Online Financial Markets

Online Banking

Regulatory Issues of Electronic Commerce

The Public Sector and the Electronic Marketplace

Electronic Commerce and the World Trading System
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