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The course is designed to be an introduction to the theory and application of marketing. The
objective of this course is to familiarize the students with the existing marketing literature. In
. this sense, these courses are extensive in nature, covering most aspects in marketing, and
?&%_E ™ presenting a framework to think about the existing literature. Topics to be covered include

E 1% |advertising and communicating the product, distributing the product, pricing the product and
market research.
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20% Mid-term examination, 20% Final examination, 40% Attendance and in-class
participation. 20% Presentation and group report.
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There is no required textbook for this course. For a basic textbook on marketing, including
marketing terms, examples, and a general taxonomy of issues we recommend:
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pd Armstrong, Gary, and Philip Kotler. Marketing: An Introduction. 6th ed. Paramus, NJ:

g Prentice Hall, 2002.

7T DUk Michael J. Etzel, Bruce J. Walker, William J. Stanton 2
R, McGrawHill Education, 2006
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Week 1 Introduction and review of course outline, and understanding the marketing concepts
Week 2 The dynamic Marketing Environment (case: iTunes)
Week 3 National Holiday
Week 4 Global Markets and Marketing (case: IKEA)
Week 5 Consumer Markets and Buying Behaviour (case: SONG)
Week 6 Business Markets and Buying Behavious (case: Boeing)
Week 7 Market Segmentation, Targeting and Positioning (case: Dunkin’s Donuts)
Week 8 Marketing Research and Market Information (case: Pyramid)
Week 9 Mid-Term Examination
Week 10 | Product Planning and Development (case: Imaginatik)
Week 11 | Product Mix Strategies (case study: Eastman Kodak)
Week 12 | Pricing Determination (case: coke)
Week 13 | Pricing Strategies (case: Bose)
Week 14 | Channels of Distribution (case: Toysrus)
Week 15 | Integrate Marketing Communication (case: Netflix)
Week 16 | Marketing Implementation and Evaluation (case: Zara)
Week 17 | Presentations and Simulation
Week 18 | Final Examination
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