BIRIASR 96 F£EE — BHBDLBERPIEHIHEIR

RS (15602

1

7

0lo Dﬂxﬂ%jﬁ—ﬁ%ﬂ%:

W EE

Z5 S S A

PAERARAT - BDEHRBMKE 2R

K 01 SERROER - el 4 7
AR AR 2538 REABEED)
B 2 |Geography of Traveling & Tourism
(—) TEE e s TR,
HEHE | () FEREBDGHIRE 2 T Bk, DS A B B R RE ) -
B2 (=) FETEDEHE S NS E, #0057 (34 WEDC R EHEN
£y L 5 7 B o
itk |EER - [EEE - Uitamik e [EEE - UMk [ )e
B 5 B IEE 20% o WIKEIER 20% © SHFHUSSE 20% - FESERRE 20% - @ 3EE
e BESR A 2096 o
GHIEMES ~ B4 - BB ~ NP ~ THE ~ HARED - B2 HBEFEE) -
FERRARA: g0 BDeHE (BETRD) BRI EERMOAERAR 2002
&
2 EFE
S5 P 1.Roy A. Cook Laura J. Yale Joseph J. Marqua TOURISM The Business of Travel
P~ 1 Second Edition Prentice Holl 2002
~ 77" |2.CHRISSTINE N. FRENCH Principles of TOURISM Longman Australia Pty
Ltd 1995
3.Sharron Dickman TOURISM AN INTRODUCTORY TEXT HODDER
EDUCATION A Division of Hodder Headline Australia. 1997
4FF/ HEFNHHERE ASELECE 1997
AE (G RE A S B B HEE) -
AT E R
1.0/ )RS 48 2.(09/1 Q) BLEHEBRI B S 0 S 3%
3.(09/25) 8 S e 4.(10/02) 8D EL i [l fE F
5.(10/09) 5@ fee BLEDE 6.(10/16) b2 SR B e
7.(10/23) 4 BB SHEDE 8.(10/30)FE st 3L LB E IR
9.(11/06) A 3534, 10.(11/13) FRyAHESEEE g
11.(11/20) BE%% 120120 EsE
13.(12/04) 3G ELBDE 14.(121 DB A5 5
15.(12/18) {H AR BRE Y550 16.(12/25)53 1 #
17.(01/01) G H. 18.(01/08)HAARHE A




1 8 (2/2)

— i -

1. PFRRBETEURTEREAS - KRER GRS - BHORKAMFTBREZREGaEA - ERNETE
R~ PR AR RS A, A0 BRA _LARES - AR BRI -

AFEN 91.4.23 SBIURMEERIEE B &l sl -

e —

RERROEEA T 0 LA R BEE




