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HSEATHE l;lf; 3 Tourism Marketing

This course is designed to introduce the marketing concepts in tourism with a
practical marketing-management approach. The contents are supported by
#HEHIE  rescarch grounded in economics, behavioral sciences, and current management
EAN%Y  |theory. In addition, this course examines demand and supply of tourism and
community based assets with a focus on in Taiwan marketing tourism and

beyond.
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P 25% mid-term examination, 25% final examination, 20% attendance and
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in-class participation. 30% presentation and group report.
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Recommended Readings:

2001 BOEITINE EiBMHE B kL Tel: 02-2664-7780

BRI B 2006 fTEA5 B G2 Rt EELER Ak BERIRAH
BEERE  |Tel: 02-2995-6448

2006 FTHAEE MEHEE BRI EHERDGIRAF Tel: 02-2377-3877

P. Kotler, J.T. Bowen, and J.C. Makens, 2006 (41h edn.), Marketing for

Hospitality and Tourism, Prentice Hall Tel: 02-2162-1217
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Week 1 Introduction and review of course outline, and understanding the marketing cgncepts

Week 2 Sever ice of characteristics of tourism marketing

Week 3 The role of marketing of strategic planning
Week 4 The Marketing Environment

Week 5 The role of research in marketing

Assignment 1: Marketing Research Case Study
Week 6 Visiting (4}250)
Week 7 Consumer market and consumer buying behavior and organizational buyer be havior o

group market

Week 8 Market Segmentation , targeting and positioning

Week 9 Mid-Term Examination

Week 10 | Designing and managing products

Week 11 | Internet marketing, building customer loyalty through quality
Week 12 | Pricing products: pricing considerations, approaches and strategy
Week 13 | Distribution channels

Week 14 | Promotion products: communication and promotion policy and advertising

| Week 15 | Promotion precuts: public relations and sales promotion

Week 16 | Group presentations

Week 17 | Group presentations

Week 18 Final Examination
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