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The focus of this course is on the various aspects of management and understand how they help managers to create an organization

E;f which is well prepared for the competitive global marketplace.
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Part 1: 356 (Introduction)

Part 2; B G (Management Theory)

Part 3: &5 HEI21E (The Environment of Management)

Part 4: #i# (Planning)

Part 5: #8#% (Organizing)

Part 6: fiEi& (Leading)

Part 7: #%i5] (Control)
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