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Commerce Economics
The objective of this course is to provide students the analytical tools to evaluate
248 F{ economic issues associated with e-commerce and understand the behavior of
g7 e-commerce players in the market. Areas cover will include products and services, cost

structure, pricing, competition, network effects, regulation and macroeconomic effects

of e-commerce.
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VanHoose, D. (2003), E-Commerce Economics, South-Western, Thomson Learning
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Part 1:  Introduction (FE5w)

Part2: Markets and Prices (rfiiZEE{EA)

Part3: Information, Advertising & IPR (&, » B4 ELANER EHE)
Part 4:  Policy Implications (B TR E )
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