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B Ph1111ps Robert L. , Pricing and Revenue Optimization, Stanford University Press, 2005
éﬁ%%% Cross, Robert G., Revenue Management, Broadway Books, New York, 1998

Ian Yeoman, Una McMahon-Beattie, Revenue Management and Pr:cmg Case Studies
and Applications , Thomson Learning , 2004
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INTRODUCTION: Introduction to the travel industry; What is revenue management" (1° "week )

PROBABILITIES AND STATISTICS: Probability and statistics ; Regression Analysis (2™ week)

BASIC ECONOMICS AND PR]CING Basic Economics; Pricing; Differential pricing and price- response curves (3"
and 4™ week )

FORECASTING: Forecasting methods; Leg-based forecasting and unconstraining; OD-based forecastmg and

unconstraining; Undifferentiated forecasting methods (5™ week and 6" week )
TIMIZATION: Basic Price Optimization; Leg—based optimization; OD-based optimization (7" week and 8" week )

Midterm Exam (9™ week)

Pricing with constrained supply (10" week )

Network Management ( 11" week )

Overbooking ( 12™ week )

Markdown Management ( 13" week )

Customized Pricing ( 14" week)

Pricing and Revenue Optimization and Customer Acceptance ( 15" week )

Application Cases Discussion  ( 16" week )

Additional Tweaks to Revenue Management System and Course Summary ( 17" week )

Final Exam ( 18" week)
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