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HLAZ : Tourist English FEEE

Aim: The purpose of this course is to develop a variety of English language skills relevant to the tourism industry.

Content: Through a detail analysis of popular travel programs students learn a variety of skills and knowledge relevant to both general
language acquisition and the tourism industry. Students are taught intermediate level grammar and vocabulary particularly relevant to real
world communication in the tourism industry, and tourist destinations are analyzed from the point of view of understanding the specific

features of tourism in various countries, and the niches which exist in various tourism markets.
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‘Week 01 Orientation

Week 02-05 Hawai’i. Grammar and Voecabulary. Tourist Attractions in Hawaii. The tourist industry in Hawaii.

‘eek 06-08 Iceland, Grammar and Vocabulary. Tourist Attractions in Iceland. The tourist industry in Iceland.

Week 09 Mid-Semester Exam

Week 10-12 Greenland. Tourist Attractions in Greenland. The tourist industry in Greenland.

Week 13-16 Japan. Tourist Attractions in Japan. The tourist industry in Japan.

Week 17 A Comparison of the features of tourism and the tourism industry in the destinations examined in the course, and a consideration of their

implications for the Taiwanese tourism industry.

Week 18 Final Exam
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