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This conversation and readingt textbook for intermediate students of English as a Foreign Language has as its main

objective: interaction in the business world. Students in this specific area of learning will be able to both put into practice
P

and expand their reading and conversational skills.Each unit, in order to strengthen students' knowledge, outlines a set of
B

words and expressions with their relative meaning. This is followed by a reading sample and a text-related question. At the
5 end of each business dialogue, in which students play roles and answer questions, students are also asked to fill out the
A correct business word in each phrase. At the end of each unit, the whole chapter is again reinforced by a

situation/discussion.
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Unit 1: The Business Letter (page 1-14)

Unit 2; In the Office(page 15-28)

Unit 3: Business Idioms (page 29-40)

Unit 4: International Business (page 41-54)

Unit 5: Negotiations (page55-68) Mid-term exam

Unit 6: Accounting and Finance (page 69-80)

Unit: 7 the Computer (page 81-94)

Unit 8: Communicating (page 95-108)

Unit 9: Retail (page 109-124)

Unit 10; The Conference (page 125-136)

Unit 11: Specific and General Terminoly (page 137 to 151

General reference (page 151-153-

Final Exam
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