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Kainan University Department of ___ Tourism_&Hospitality

Syllabus for Tourism Marketing
Course Code . . Level of . Hours
Course Title Instructor Subject Credits
No. Course ; per Week
: ' Brequired (|vear:3 3
Chinese: B Y:fT#32 |Chiou jiunn-ming ) )
[ ] elective |Class:
156030100
English:Tourism Course
Marketing Prerequisites
The curriculum is designed for programming tourism systematically, which can attract the tourists specially by promoting various
activities. The courses included: the meaning of tourism marketing, the motive or reason that people choose the scenic spots, the target
Teaching _ ) _
to promote, the combination of touring, the differentiation of marketing, the drafting of marketing program, etc. The students will learn
Goals and
how to find the characteristic of the scenic spots, then embellish and ornament them, to establish the brand, and finally advance the
B .
ontent
employment and the economic development.
Teaching | lectures [] practical training [ | discussion
Methods |H question-and-answer [1 other (details )
Grading and | | L o
. midterm _ 30 % final 40 % class participation _ 30_ %
Evaluation .
L other % (details )
Criteria :
(author, title, edition, publisher, place of publication, year of publication, pages
covered)
Textbooks - : X - ;
Wang,Y i-Fong , Tourism Marketing ,Wey Far Books Co. ,Ltd. 20064  351pages
Course Description (including outline and course schedule):
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{(—)the meaning of tourism marketing and marketing institutions
{—)the motive or reason that people choose the scenic spots

(=)the analysis of marketing environment

(I4)the target to promote

(f1)the differentiation of marketing

(7%) the combination of tour marketing I

mid exam

(4) the combination of tour marketing II

(/\) ereative marketing

(1) advertisement and public relatioﬁs

(-+) how to draft the touring program

(-+—) special festivities & events

(-+=) governments guidance &assistance of the characteristic local
(-+=) city sightsecing & city marketing

final exam,

business

Instructions:

1. Teachers should fill out this form before the semester begins. After it has been verified by the curriculum committee, the

original should be given to the office of curriculum planning and a copy to the head of the department to which the course

belongs. In addition, the teacher should explain this syllabus to students at the beginning of a semester.

signature of the convener of the curriculum committee

2. This form was approved by the curriculum committee on April 23, 2002.
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