pIREEHSNE N T =2FEE" SHERNEER TR HBEEIR

ﬁg 5 B & ® R | R AR | BAw | SEE
i ExEmeE (T) RIEFE | il | BESMES0A | 2 2
FEAL : Business Conversation in English e Eliis

This course is designed for Applied English majors to extend their fluency in English business conversation. The
learning methods and requirements for this course are designed to challenge the students to enhance the their
English conversation skills. Specifically, one of the main objectives is to help the students gain an advanced
mastery of business conversation. To accomplish this, practical exercises will be initiated by on a regular basis by
the instructor to simulate actual conversations conducted in the business world. Students of this course are
expected construct knowledge and develop practical skills by relating to their own work experiences as well.

Students will meet in collaborative learning groups and discuss topics assigned by the instructor.
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Attendance and in-class discussion: 40%, mid-term: 30%, final exam: 30%
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Jamall, M. & Wade, B. (2000). Business Speaking and Listening . Singapore: ABAX Ltd. ISBN: 1-896942-09-1.

Other course materials provided by the instructor.

Week

1: Course Introduction

Week 2: Chapter 1 & 2 Work Habits & The Small Business

Week

3: Chapter 3 Inside the Company

Week 4: Chapter 4 Meetings

Week

5: Chapter 5 Business and Tourism

Week 6: Chapter 6 Business Ethnics

Week

7: Chapter 7 Promotion and Marketing

Week

8: Chapter 8 New Markets

Week

9: Mid-term exam

Week

10: Chapter 10 Technology and Business

Week

11 - 12: Chapter 11 & 12 The Business of Giving & Patterns of Employment

Week 13 - 14: Chapter 13 & 14 Europe & Business and Sport

Week

15 - 16: Chapter 15 Managing Overseas & Course Wrap-Up
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Week 17: Final Exam
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