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Research method is a systematic inquiry whose objective is to provide information to solve managerial problems that could be
related to management information system. The study of research methods provided students with the knowledge and skills students
need to solve the problems and meet the challenges of a fast-faced decision-making environment. The course includes four parts:
(1) Introduction to Business Research, (2) The Design of Research, (3) The Sources and Collection of Data, (4) Analysi and

A Presentation of Data.
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Chl. Research in Business

Ch2. Applying Scientific Thinking to Management Problems

CH3. The Research Process

CH4. The Rescarch Proposal; Ch5 Ethics in Business Research

CHE. Design Strategies; Ch7. Sampling Design

Ch8. Measurement; Ch9. Measurement Scales; *Midterm Exam*

Chl0. Exploring Secondary Data

Chll. Survey Methods: Communicating with Participants

Chl12. Instruments for Participant Communication

Chl13. Obscrvational Studies; Chl4. Experimentation

Chl5. Data Preparation and Description

Ch19. Multivariate Analysis: An Overview

Ch?20.Presenting Results: Written and Oral Reports; * Final Exam™®
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