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# =342 |1. Enable beginners to understand the nature of business management.
B

2. Emphasize on both theory introduction and practices.
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Text Book:
Stephen P. Robbins 2 “Business Today", i, GHEEEREE T RN, RESRO1ES BN

Reference:

Fred L. Fry, Charles R. Stoner, Richard E. Hattwicka, i B7h25, B3R, T {¥eiER . McGraw-
Hill Int'l Enterprise Inc., 200147 F #IAk
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Introduction of Modern Business

Challenges and Opportunities of Business Today
Business and Behavioral Science

Business and Enviornment

Business and Customers

Human Resource Planning

Training and Development Programs
Performance Evaluation and Salary
~Mid-term Exam-~

Organization Design in Business

Basic Approaches to Leadership

Basic Motivation Concepts

Business Associated Parties and Managment
Products and Services

Marketing

Production Operation Management
e-Business

~Final Exam~
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