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INTRODUCTION: Marketing basics (15 week)
The Market for Air Transport Services (2" week)

The Marketing Environment (3" week)

Airline Business and Marketing Strategies (4" week)

Consumer behavior; Market research; Market segmentation ( 5% week and 6™ week )

Product Analysis in Airline Marketing (7™ week )

Distributing the Product (8" week )
dterm Exam (9" week)

Pricing and Revenue Management (10" week and 11" week )

Brands Management in Airline Marketing (12" week)

Relationship Marketing ( 13™ week)

Airline Selling, Advertising and Promotional Policies (14™ week and 15" week )

Case Discussions and Projects Presentation ( 16" week )

Project Presentations and Course Summary ( 17" week)

Final Exam (18" week)
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