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3&%7 : Business English Conversation SLEEE 113

This course aims to help learners become more confident, independent, and active readers of English. It

e motivates students with reading selections which are relevant, informative, touching, fun, natural sounding, and
varied. In this class, students spend time reading, but not just doing exercises about reading. It also provides
opportunities to incorporate listening and speaking, allowing for a whole language approach using reading as the
4% |pivot. The material revolves around a general theme (such as culture and society, business, travel,

%5 |entertainment, food, and health). This thematic approach allows students to build on theme-related background
knowledge, providing anchers for adding and relating additional voeabulary and content expectations.
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=g Gareth Knight & Mark O'Neil, Business Explorer 3, Cambridge University Press, UK, 2002, p-1~110
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2/24 Course Introduction

3/03 Calling new contacts

3/10 Following-up calls

3/17 Politeness in writtenEnglish

3/24 Tepic sentences and paragraphs

3/31 Culture shock, Corporate cukture and success

4/07 Asking for, giving, and refusing permission

4/14 Delegating tasks

4/21 Accepting and handling criticism

4/28 Midterm Exam

5/05 Evaluatung performance

5/12 Personal qualities needed for different jobs

5/19 Getting information from the Internet

5/26 Reading business news

6/02 Comparing and selecting media

6/09 Deciding how often to communicate

6/16 Planning schedules and projrcts

6/23 Final Exam
SREH ¢ LIRS E R R AR R B eER B eRaTTERERETREN SRR - T REERRE
M ARG LR I ANEREERD 21&%5‘3914.23%@1%@%%%5@%#5@%5@ o : Dup sy

E - “ = . = / -
FEEEEEEN | [ A o SRR Z f
" BER RNt AEEI

38(!/”



