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Business English is a stimulating language course for students of business English.
The textbook used in this course precisely identifies what business students need
¥ HEM  to learn in order to increase their understanding, fluency, and communicative
B2 power in English, Each unit is based on a specially written article rich in the
language of company life, followed by language activities which ensure that
learners engage with the language and interact with each other.

i | el R E R R A AL A

_ R 30% WIRHIER 40% ZORE R 30%
FEAA R

BROFIE | cpies - s - R0 - (RS ~ B0 ~ HEAAEAD - ML ELMOEIFARE) -

Mark Powell, 2004, New Business Matters, Coursebook, Heinle: London.
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&% 138 : Orientation

&5 2 38 : Public Relations

&5 3 3 : Public Relations

&5 4 3 : Cultural Awareness

5 5 38 : Cultural Awareness

& 638 : Global Advertising

5 7 38 : Global Advertising

55 8 38 : Management Styles

#% 0 3 : Management Styles




& 1038 : Mid-term Exam

%5 11 38 : Mergers and Acquisitions

=5 12 58 : Mergers and Acquisitions

i 13 & : Business and the environment

=5 14 38 : Business and the environment

&5 1534 : Finance and Credit

¥ 16 38 : Finance and Credit

55 17 38 : Career Management

% 18 58 : Final Exam
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