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Introduction to Consumer Behavior

The Consumer Decision Process (CDP) Model

Pre-Purchase Processes

Purchase

Post-Purchase Processes

Individual Determinants of Consumer Behavior: Demographics and Personality

Individual Determinants of Consumer Behavior: Motivation

Individual Determinants of Consumer Behavior: Beliefs, Attitudes and Intentions

Environmental Influences on Consumer Behavior: Culture and Ethnicity

Environmental Influences on Consumer Behavior: Social Class and Family

Environmental Influences on Consumer Behavior: Croup and Personal Influences

Influencing Consumer Behavior
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