FHRAEE

06 RS 2 2 HER REASETER

FHHE

2oy

PHER M i

(=3l

BHE

5 oo (Yo

- |

]

HRaL T SRR EETT IR 34 A BED 3 3

FiAZ - New Product

Development and BEHE - R

FAERIE
Marketing

HEHE
GAES

BB AN TR SR RG] » BRI BT AT E /75X - BRI INEL
AN - B A AR TR S5k - BT RIEY - IRSHERU B SR - BERIRAIF
T R B R T R AR S

"

Clafsis - i@k - Mgk O3B (-

TR

HACHEIER 30% - HGRUNER 40% - ZFRREEUAE 30% o Al () BECILH -

AR H
K
2EER

GEEEE ~ B4~ B~ HIBRE - BT - R - A EBUEFRE) -

EHICTEZE » $1FE & B (Crawford/New Products Management 8/e) 1R 2R Bk
2007 -

Bl Es » JEE SR 8 1 R ¥R /b 2001 £ -

Merle Crawford, Anthony Di Benedetto, New products management, 8th edition,
McGraw-Hill, new York, 2006.
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