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R (The abicctives of this course arc to teach the students the development, theory, methods and applications of descriptive
and inferential statistics.)
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1. #6452 (Introduction of Descriptive Statistics)

2 EE, - SR . TRIg{EEIA e (Information, Variable, Data. Mean, Standard Deviation)

3. RIS . BEEE4A 3T (Methods of Displaying Data. Exploratory Data Analysis)

4 =g (Introduction to Probability)

SRS fR(sR . HEYIBITS (Basic Rules. Conditional Probability. Combinatorial Concepts)

G WEENND . EiTOED. AEHETLREHD % (The Normal Distribution. Gaussian Distribution, etc.)

7. ZIEAMEE . Al MND . CEASSERESEL %5 (The Binomial Distribution. Geometric Distribution, etc.)

8. BSR40 (Sampling and Sampling Distributions)

9 fhE LSy . fhiEsSE] S5 (Estimators of Population Parameters. Sampling Distributions,

10.{E4HER (Confidence Intervals)etc.)

11. B 5 RRRLE ISR o MEREIE 2 (Confidence Interval for the Population Standard Devia
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