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Syllabus and Course Objectives

. Product Markets: Monopolistic Competition and Oligopoly

. Production, Income, and Employment: GDP, Employment and Unemployment
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. Efficiency, Government and the Global Economic: Government’s Role

. Introduction to Macroeconomics

. Production, Income, and Employment

. The Monetary System, Prices, and Inflation

8.

Economic Growth and Rising Living Standards

9.

Economic Fluctuations

10. The Banking System, the Federal Reserve, and Monetary Policy

11. Aggregate Demand and Aggregate Supply
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