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T 3 Marketing Research

The purpose of Marketing Research is to give student a chance to understand the content of Marketing Research. The

topie of this course including : Introduction to Marketing research, the step by marketing research, Research program

- design, marketing information system, marketing research organisation, marketing research theory, marketing
EANE o o . . e
research method, sampling design, questionnaire design, survey strategic, data descriptive, data analysis, statistical
analysis, marketing program planing, Marketing Prediction.
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Week] - Introduction

Week2 : the step by marketing research
Week3 : Research program design
Week4 : marketing information system
Week5 : marketing research organization
Week6 - marketing research theory
Week7 : marketing research method
Week8 : sampling design

Week9 : Midterm Examination
Week10 : questionnaire design
Weekl1l1 @ survey strategic

Week12 : data descriptive

Weekl13 : data analysis

Weekl14 @ statistical analysis
Week15 : marketing program planing
Week16 : Marketing Prediction

Week17 : .Final Report and Review
Week18 . .Final Examination
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